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The teams of Bluestone Communications have been able to conquer so much with their clients. At the beginning of the semester, each 
account team came in excited and ready to conquer. I think I can speak for many of us at Bluestone when I say we were all excited to 
be back on campus working together at our office in the Ice House. However, like many things in 2020, that did not go as planned. 

The account teams got the opportunity to meet in person on the first day of school, before JMU’s move to online classes again. Yet, in 
the midst of a pandemic and a semester of insanity, our account teams have been able to accomplish all they sought out to do in the 
beginning. As we wrap up the semester, I wanted to take the time to highlight the fantastic work our teams have done. 

Our first account team worked with Harrisonburg Little League Association and Shenandoah Valley Electric Cooperative. With HLLA, the 
account team was able to promote events, produce family-friendly graphics and social media content. Team 1 was also able to pitch 
multiple feature stories for SVEC.  Our second account team worked with Restorative Massage Therapy and Earth Day Every Day 
spent the semester creating press releases, designing newsletters and websites as well as creating various social media promotions for 
their clients. The team also assisted Restorative Massage Therapy in celebrating their 4th anniversary with a social distant event. 

For the second year in a row, Bluestone Communications created a campaign for 1 for All. What started off as weeks of research, 1 for 
All was able to create a campaign that focused on creating a safe environment for students to actively practice their First Amendment 
rights. Finally, in their first semester as its own entity, Bluestone Creative went above and beyond creating deliverables for the firm and 
clients. Proud is an understatement when I see the work everyone has been able to achieve throughout the course of the semester. 

As I marvel at the success of Bluestone Communications, I must say our teams would not have been able to accomplish what they did 
without our fearless executive board and faculty directors, Dr. Woo and Dr. Capizzo. The Fall 2020 executive board gave new exec big 
shoes to fill, and we are all eager to follow in their footsteps toward continuing to foster an environment that allows students to apply 
their knowledge to help real-world clients. Although I am sad that these are the final weeks with some of our employees, I can’t wait to 
see the talent our new employees contribute to the firm this spring. 
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As this semester (and thankfully year!) winds to a close, I want to 
take a moment to reflect on this past semester and my time as 
an intern with Bluestone Communications. This fall, I worked on 
the Harrisonburg Little League (HLLA) and Shenandoah Valley 
Electric Company (SVEC) accounts and had the opportunity to 
complete tasks such as compile a media list, come up with ideas 
for social media posts, and run a complete website audit. 
As I have never worked for an PR agency before, this new 
experience provided me valuable lessons, including the 
importance of communicating expectations with your team 
and your client, and learning what your individual strengths 
are so you know how best you can contribute to a group. 

I am so excited that I have the opportunity to step into the new 
role of an account coordinator next semester! Our team will be 
continuing to work with HLLA as a client and will receive a new 
project based client in the spring. In this new position, I am 
looking forward to an increased amount of responsibility among 
our team, but also an increase in client relations. Meeting with 
clients is super fun for me because they provide a great chance 
to get to know the organization you are working for better, which 
in turn can help you generate more creative solutions and ideas. 
Bluestone Communications is filled with people passionate about 
public relations, communication and storytelling, but they are 
also all fantastic individuals, so I am also excited for the 
continued ability to foster relationships within the firm. I can’t wait 
to see what the upcoming semester has in store for the firm, its 
employees, its clients and my new role!

To those of you new to Bluestone Creative: open your mind, ask 
questions and be confident in your work! You were accepted into 
Bluestone for a reason, so believe that! 
�������������������������������������

Be confident in your abilities to be a part of this firm and don’t be afraid 
to take chances! Some of my favorite work I’ve done at Bluestone was 
on projects I was super nervous about doing! 
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Don’t be scared to ask questions if you are confused about something. 
Every time I asked a question everyone was super supportive and 
gave me an answer right away. Also as a creative intern this semester, 
have creative freedom! You are there for a reason let your creativity fly 
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Ask questions whenever you’re unsure about something. It sounds 
cliché, but there truly is no such thing as a “dumb question” at 
Bluestone. We are all navigating the professional atmosphere 
together, so give yourself credit for being here and achieving what 
you can achieve!
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Ask all the questions!! We’re fortunate enough to be able to work with 
real clients, but this is the best time to really be learning and asking 
questions from your peers, professors and the actual client.
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For AEs, in meetings make sure to check in with all of your members, 
for employees, make sure you remain present and contribute to the 
conversation. Especially on zoom calls I think it can be easy for us to 
tune out. I tried to make sure I’d call my team members by name 
during the meeting to ask for contribution or ideas. It makes everyone 
feel included. 
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Looking ForwardLooking Forward
Congratulations to our seniors!
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Bluestone welcomes you back! 

bluestone rockstars
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Happy New Year and welcome back, Dukes! We hope everyone had a great holiday and got a chance to 

relax over the break. Despite the obstacles caused by the pandemic, we are so proud of the perseverance, 
resilience and dedication shown by Bluestone 

Communications last semester.

With the transition into the new year, we are sad to see the 2020 executive team go, but we are equally 
thrilled to step into our roles as the 2021 executive team.

          
We plan to maintain and enhance the positive reputation Bluestone holds for itself by expanding our 

support systems and partnerships, by maintaining positive relationships with clients and potential clients 
and by ensuring Bluestone remains a diverse and inclusive environment. We can’t wait to see what the 

new year has in store!

My time with Bluestone Communications has been 
nothing short of amazing. I feel comfortable and 

competent moving forward with my public relations 
career because of all the things Bluestone has 

taught me. Most importantly, I will miss this family! 
I’ve accepted a position to work as a 

communications coordinator at Virginia Wine based 
in Richmond, VA. I’m excited to blend a love for PR 
and wine, and of course, give back as a Bluestone 

alumni any way that I can.

I have learned so much from all the 
talented individuals at Bluestone. I have 

grown a lot as an individual and as a 
professional during my short time here. 
Post grad, I am most excited to meet 

new people and discover different 
aspects of PR.

stefany fuentes
amanda christian
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Follow Bluestone Communications

@bluestone_comm

@bluestonecommunications

@bluestonecom

bluestonecommva.com
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https://www.bluestonecommva.com/
https://www.instagram.com/bluestone_comm/?hl=en
https://www.facebook.com/bluestonecommunications
https://twitter.com/bluestonecom

