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We may be working from home this semester, but we have 
home offices that help keep our creative juices flowing! 
Check out Carli Aldape’s workspace.



BLUESTONE
COMMUNICAT IONS

What a bizzare year it has been! Filling the shoes of Dr. Kim, who is a founder of the 
firm and has been a faculty director, was a big challenge all by itself. The malicious 
coronavirus, which became prevalent in the middle of March, added even more 
challenges. Our recruitment went completely online, and so did our first introductory 
meeting, our new employee orientation, and so on. The year 2020 has not looked 
favorable for Bluestone Communications. As a new faculty director who had to fill a 
big role, everything seemed overwhelming. 

Then, I started hearing from our lovely executive board members who kept giving me 
hopeful messages. They wanted to create introduction videos. They 
volunteered to manage our social media during the summer. They did not complain at 
all when Dr. Capizzo and I called numerous meetings during the summer. They even 
finished this year’s strategic planning for the firm before the new semester began. 
Responding to the recent outcry to address racial injustice, they also added a new 
mission statement that demands a commitment to diversity and inclusion in the firm’s 
daily practices. Oh, and I can’t forget that they  also delivered welcome goodie bags 
to the doors of all Bluestone Communications employees. 

Under the strong leadership of the current executive board, we opened the new chapter of Bluestone 
Communications on the strong foundation Dr. Kim and former Bluestone alumni established. Since our first “in-person” 
firm meeting on our first day of school, three account teams have worked with three full clients and four project-based 
clients. Our new stand-alone creative team is also working hard as a team of eight, including three creative team intern 
students. One of the account teams is preparing a campaign for the 1 for All organization to promote First Amendment 
rights for all people by highlighting voices that have not been heard well on campus. Even though the virus sent us online 
again after just one real in-person firm meeting, all account teams have worked diligently with organizations ranging from 
a Little League association to a small local business to non-profit organizations. Our experienced assistant faculty
director, Dr. Capizzo, has also been a big help, supervising one account team and the creative team. Our professional 
advisers, Ms. Kendra Kojcsich, Mr. Eric Gorton, and Ms. Nanfei Liu, and our sponsor, 300 Brands, will provide workshops 
throughout this semester and next semester. Okay coronavirus, you can’t stop us!
  

Betsy Plank, a public relations pioneer and the godmother of the 
Public Relations Student Society of America, said that the 
mission of public relations is “to forge responsible relationships 
of understanding, trust, and respect among groups and individ-
uals – even when they disagree.” Even though the ride has not 
been as smooth as we expected and we will surely make many 
mistakes and sometimes disagree with each other, I do not 
doubt that these talented young students will learn and grow to 
fulfill what Betsy Plank envisioned when she helped establish 
PRSSA for young people. So, stay tuned, everyone – here 
comes Bluestone Communications! 

DO YOU THINK WE WILL BE GOING BACK TO 
IN-PERSON/HYBRID CLASSES ON OCTOBER 5? 
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NO!

YES!

EMPLOYEE RESULTS!

A NEW CHAPTERA NEW CHAPTER

ACCOUNT UPDATE
This semester, each of our three account teams have two 
clients: a full-time and project-based client. Team 1, led 
by account executive Stefany Fuentes, is working with 
the Harrisonburg Little League Association and the 
Shenandoah Valley Electric Cooperative. Team 2, led by 
Madison Farabaugh, is working with Restorative Massage 
Therapy and Earth Day Every Day. Lastly, Taylor DeRos-
sett leads team 3 who works with the grant-based 
campaign 1 for All and JMU's School of Communication 
Studies. Our teams are diligently wrapping up a month of 
extensive secondary and primary research and building 
their scope of work for the semester. Also, new to 
Bluestone Communications, our creative team, led by 
creative director Emma Sisk, has been working on a 
variety of internal and external graphics and newsletters, 
as well as developing a logo and brand as our new, 
talented leg of the firm. We are so excited to expand our 
creative services to clients in the upcoming year.
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Wow! A lot of us were wrong. JMU 
announced, as of 9/18, that students 
will return to campus on October 5.



EXTROVERT: 20

INTROVERT: 8 INTUITION: 16

SENSING: 12 FEELING: 25

THINKING: 3

JUDGING: 18

PERCEIVING: 10

71% EXTROVERTS 57% INTUITION 89% FEELING 64% JUDGING

EMPLOYEE RESULTS

TOP 3 
PERSONALITY 

TYPES:

ENFJ
ESFJ
ENFP

25%

17.9%17.9%

On August 31, Bluestone had its first-ever virtual bonding event! As a fun surprise for our 
employees, the executive team delivered campus cookies to all of their houses. Before 
the event, we had everyone take two personality quizzes (Myers-Briggs and Spirit 
Animal). Amanda, our firm director, went over the firm-wide results during the event and 
we talked about how our personalities shape and affect our work in the firm. The results 
of these surveys are featured below. As you'll see, we have many different spirit animals
in our pack! We also answered any questions and concerns about the upcoming 
semester. Overall, we had a great time getting to know each other more and bonding 
over some delicious cookies! 

While we all differ in our own, unique ways, us “Bluestonians” mainly identify 
with the wolf, tiger and bear (oh my!). According to spiritanimal.info, we have 

sharp intelligence, willpower and strength.
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A WARM (COOKIE) WELCOMEA WARM (COOKIE) WELCOME
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Whether you’re a public relations, journalism or graphic design student, we will all be working together 
to create impactful stories. On September 23, we had the pleasure of hearing Eric Gorton, the media 
relations coordinator at JMU Communications & Marketing, share his experience with media relations
and pitching. He comes from a journalism background and worked for the Daily News Record after 
graduating from JMU. In his current position, he works to increase name recognition for the university, 
both regionally and nationally. During his presentation, he offered advice on how to broaden your 
experience, build relationships with journalists and the dos and don’ts of pitching:

After Eric Gorton’s presentation, we split into five different groups to practice our pitching skills! We 
were given a person, an object and a place and had the task of creating an exciting media pitch. We 
were judged based on the newsworthiness, creativity and presentation of our pitches. In addition to 
Eric’s helpful feedback, this exercise helped us think outside of the box and practice our pitching skills. 
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Take courses from other, related majors! As 
public relations students, it is important to 
understand the other fields we will be 
working closely with in the future. Taking an 
introduction to journalism course is a great 
way to familiarize yourself with what a 
journalist’s job entails, and it will help you 
build better relationships and create more 
effective pitches in the future.

������ ������ ������

Building relationships is the heart of public 
relations! To have successful pitches, it is 
beneficial to build strong relationships with 
the reporters who you are pitching to. 
Follow reporters on social media and engage 
with their posts. Sharing reporter’s stories on 
your platforms and congratulating their 
achievements shows that you are interested 
in and enjoy their work.

Research, research, research! Knowing who you're 
pitching to is extremely important. It shows that you 
took the time to learn more about them and what 
they typically report on. You don't want to pitch a 
sports-related story to a reporter who only reports 
on business. Following up after sending a pitch is 
always a good idea, but instead of following up with 
"Did you get my pitch?," try offering something 
new.
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WORKSHOP RECAPSWORKSHOP RECAPS

On September 9th, Bluestone Communications 
hosted a virtual workshop for all employees and 
interns on media list building. Facilitated by our 
assistant faculty director, Dr. Luke Capizzo, the 
workshop provided practical information for building 
a useful media list. Generally, lists consist of media 
representatives and include names of journalists, 
reporters and bloggers with their phone numbers and 
email addresses. With a comprehensive media list, 
PR interns and entry-level staff can pitch story ideas 
to key members of the media that they believe would 
be interested in the organization or a particular story. 
 Building and ensuring the list is correct might 
be time-consuming; however, for many PR practi-
tioners, a media list plays a critical role in connecting 
and building relationships. It is the first step to create 
a successful press release, strategy or campaign. 

The first part of the workshop concentrated on 
building fundamental knowledge about creating a 
media list. Dr. Capizzo specified the classification, 
function, and significance of the media list to organi-
zations. He also provided practical knowledge about 
this topic. Experiential perception—such as how to 
come up with an efficient list, how to contact target 
journalists and what to expect for the outcome— 
was highlighted in his presentation. Employees 
jumped in to share best practices and what they 
have seen in recent internships. Dr. Capizzo ended 
the workshop walking us through some useful tools 
that help build effective media lists. He recommend-
ed programs like Muck Rack, Cision, Google News, 
Talkwalker and LexisNexis. This semester, Bluestone 
employees will have free access to Muck Rack to 
help assist in our media relations efforts.



Experience is important in any profession you choose. After three weeks of my internship with 
Bluestone Communications, and only limited experience before that, I have found that the wall 
in front of me is high, but not insurmountable. Here are three skills that can help if you have 
limited experience at a firm: 

Physically write down everything you can.
Calendars, agendas and notepads are all useful tools 
that can help keep you focused. I find it difficult to 
keep track of important dates if given it all online, but 
by keeping a written calendar, I can easily see and 
plan out courses of action for each week. In firm 
meetings, I have a pen and piece of paper ready to 
write down notes to refer to later.

Network, network, network.
JMU professors do a great job of instilling the 
importance of relationship-building onto their 
students. With early courses requiring an interpersonal 
communication focus, it is shown that communication 
is important for anything you do in life. The same has 
been emphasized while interning. An example of this 
is creating media lists, which can be one of the most 
useful tools in a public relations practitioner’s arsenal. 

Speak up and ask questions.
For someone with little experience at a firm, there are 
a lot of moving parts. Do not be afraid to reach out to 
others to voice any concerns, comments or questions. 
The more you understand what or why you are doing 
something, the more you will learn.

1.

2.

3.
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This month, we recognized four standout employees for their 
hard work. Our account executives and creative director 
nominates someone on their team each week, and the 
executive board selects one person to feature for the upcom-
ing week. To get to know these Rockstars a little better, follow 
along on their takeovers each Wednesday. 

BLUESTONE ROCKSTARS

Our alumni of the month is 
Eliana Huffman. As an 
advocacy and international 
communications associate 
at the American College of 
Cardiology, Eliana cites the 
all-hands-on-deck mentality 
that Bluestone Communica-
tions has for setting 
students up to be valuable 
professional assets. Thanks 
for being such a supportive 
alumni, Eliana! 

ALUMNI ROCKSTAR
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@bluestonecommunications

@bluestonecom@bluestone_comm

bluestonecommva.com

FOLLOW BLUESTONE COMMUNICATIONS
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LESSONS FROM AN INTERN LESSONS FROM AN INTERN 


