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Team 2team 1
Team 1 is working hard on behalf of our two clients, HLLA and 
SCOM! We are making lots of promotional material for HLLA’s 
upcoming spring season as well as creating social media content 
for their pages. For SCOM, we are connecting with students, 
faculty and alumni to create graphics and videos to feature 
members of the department. Team 1 is doing great so far and 
we are so excited for our upcoming work this semester!

Team 2 is off to a great start this semester! After we completed 
our research and scopes of work we dove right in and created 2 
month-long editorial calendars for both of our clients. Currently, 
we are working on pitching to local reporters for our 
project-based client CCC, and we are crafting some new website 
pages for our full-time client, Restorative Massage Therapy.

������������� First teams back at 
the Ice House!!
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As a young, Black woman, I am often underestimated. However, I know my talents and I know my strengths. For one, I am 
an excellent writer, and I aspire to write a book one day. Thankfully, Bluestone Communications has provided me with an 
environment where I can fully express myself and my skills. In addition, I truly think we are taking steps forward as a firm in 
terms of diversity. 

When I think of Black History Month, I think of a month-long opportunity to unapologetically spread blackness across our 
country. At this time, the most efficient way is through social media, where Black artists, musicians, writers and more can 
express themselves and promote their work. With this said, I would love to take this opportunity to highlight some of the 
Black artists that I think are making a positive impact on society while being unapologetically comfortable in their own skin:

Artists WritersMusicians
• SZA
• H.E.R.
• Ari Lennox
• Masego
• Smino

• Tim Okamura (IG: @timokamura)
• Paul Lewin (IG: @paullewinart)
• Monica Ikegwu (IG: @monica165)
• Lex Ash (IG: @thelexash)
• William Ukoh (IG: @willyverse)

• Maya Angelou
• Angela Davis
• Brittney Cooper
• Michelle Alexander
• Assata Shakur

It is also worth noting the way anyone with social media can play a part in promoting Black musicians, artists and writers. 
There are endless hashtags out there (#BlackHistoryMonth, #blackartistsmatter, #blackexcellence, #blackpride--to name a 
few!), and simply using them in correspondence with support for the Black community shows solidarity in the action being 
taken. As February comes to a close, I recommend you follow the Black creatives mentioned above as a start, and go out 
and do your own research! If you do or do not identify as Black, it will be an enriching experience to see all the wonderful 
work the Black community produces. ��
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So far, we have started posting on the EDED Instagram and 
Facebook this week, and we will post our first TikTok on Friday. 
Also, we have reserved Hillside Field for our EarthFest event in 
April! For SVEC, we will be filming behind-the-scenes b-roll for 
their household safety video being sent to elementary school 
students. We also plan to  receive a clip from an SVEC senior 
staff member soon to edit and post on Facebook and Instagram!

The Creative Team has been putting in hard work and exceeding 
expectations! They have been creating deliverables for their 
assigned account teams as well as internally for the firm. Their 
dedication shines through their hard work. The Creative Team has 
much more to come! Look out for this coming month’s projects! We 
have social media graphics promoting Recruitment for Bluestone 
and our annual Introduction Video coming your way soon!

- Delaney Crowe, 
Account Executive

- Logan �ompson,
Account Executive

- Hanna Obaidy,
Creative Director

- Alia Elias,
Account Executive

Team 3 Bluestone Creative
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• Maya Angelou
• Angela Davis
• Brittney Cooper
• Michelle Alexander
• Assata Shakur

Why we love BluestoneWhy we love bluestone
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“I love Bluestone 
Communications 
because it is giving me 
the opportunity to engage 
myself and increase my 
knowledge.” 
– Ellie Scalzo, Team 2

“ I love Bluestone 
Communications 
because it gives such an 
amazing sense of 
community and offers 
real world experiences 
that I wouldn't have had 
in any other PR class.”
– Olivia Miller, Team 3

“ I love Bluestone 
Communications 
because I get to apply the 
skills I have learned in 
the classroom to real 
clients and solutions!” – 

– Ella Ferrin, Team 1 

“ I love Bluestone 
Communications because 
it has given me the 
opportunity to take what 
I've learned in the 
classroom and apply it in a 
professional environment.”
– Katherine Weiss, Team 2

“ I love Bluestone 
Communications 
because it gives me 
opportunities to learn 
and try new things to 
develop new skills 
everyday. There is 
something new and 
fresh to do each week 
with our clients where 
we can express our 
creative and strategic 
sides while 
accomplishing goals 
and objectives.”
– Jamison Crenshaw,
Team 3

“I love Bluestone 
Communications 
because I get to work 
with awesome peers!”
– Madalyn Sica,

Bluestone Creative
“ I love Bluestone 
Communications 
because of its 
valuable 
experiences.”
– Helen Nguyen,
Team 3

“ I love Bluestone 
Communications 
because I get a chance 
to grow as a creative. 
Being part of the 
Creative Team has 
taught me so much and 
I am so thankful for 
Bluestone 
Communications.”
– Gracie Feuchter, 
Team 3, Bluestone 
Creative 

“ I love Bluestone 
Communications because I get 
to work with people in my 
community.”
– Anastasiya Shushko, Team 2,

Bluestone Creative 

��“I love Bluestone 
Communications 
because the firm has 
given me the chance to 
work professionally with 
a group of peers of all 
ages and specialties, 
and thus has created a 
diverse working 
experience.” 
– Alexandra Comiskey,
Team 3

Feelings on Valentines Day?

Love it

hate it

93.7%

6.3%
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Black pioneers in prBlack pioneers in Pr
In honor of Black History Month, Bluestone Communications 
wanted to highlight African American Pioneers in PR 

First African American to gain 
accreditation from PRSA.  He broke 
barriers for African Americans in the 
PR profession with the first 
black-owned PR agency, Joseph V. 
Baker Associates. 

������������������ ���������
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A trailblazer in entertainment publicity 
and marketing. Her firm, Tobin and 
Associates is one of the most well 
known firms owned by an African 
American female. 

To learn more about Pioneers in PR, please visit https://www.prmuseum.org/black-pr-pioneers

Blog 
Post

Budweiser's Giving Up Clydesdales & Puppies 
for Vaccines at Super Bowl LV.

Some watch the big game for football, some watch for the commercials, but almost all watch for both. Many folks' favorite part of the 
Super Bowl are the commercials, and there's no company more tried and true when it comes to Super Bowl ads than Budweiser. 
Surprisingly, Budweiser has put sociality goals over ad popularity this year for the big game, exhibiting admirable Corporate Social 
Responsibility. For the past 37 consecutive years, Budweiser company has produced some of the all-time nationwide favorite ads. 
Budweiser is breaking that streak to take part in something bigger. Instead of spending the funds, it takes to produce and purchase 
ad space, Budweiser is relocating those funds to support COVID-19 vaccines awareness and education. Budweiser would have 
been spending roughly 5.5 million dollars, which is what a 30-second ad space typically costs, according to Erin Mcdonald of 
Business Insider, in an ad for Super Bowl 55. Budweiser has purchased ad space airtime this year, but it’s being spread out through-
out the year rather than used for just the duration of the Super Bowl. Budweiser donated some of this airtime to the Ad Council and 
COVID-19 Collaborative’s Vaccine Education Initiative. 

Budweiser is taking a chance on removing themselves from the cluster of companies that tend to always have ads by doing some-
thing for the greater good. Budweiser is taking the funds that they typically utilize for Super Bowl ads and investing them in vaccine 
awareness, which not only benefits society at large but is also a genius way to boost the Budweiser brand. This campaign is a CSR 
milestone for Budweiser. The main idea behind CSR is for large corporations, such as Budweiser, to seek other pro-social objectives 
accompanied by maximizing the company's profits. While Budweiser isn’t promoting themselves in the Super Bowl this year, them 
being selfless and thinking about the state the world is in right now and putting action towards fixing it, is the best way to 
market their brand. People now know that Budweiser truly cares about the world and wants to help which is publicity 
that will gain them fans for life. This campaign also helps carve a path towards greater profit by selling products. 
Budweiser donating the couple million to COVID vaccine awareness will hopefully persuade society into getting the 
vaccine, resulting in COVID numbers declining and restaurant and bar openings increasing. The more people get the 
vaccine, the more beer Budweiser will sell. It’s a win-win situation which is the key idea behind CSR

By: Madison Wallace
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Alumni RecapALumni Recap

Bluestone Rockstars

How many candy hearts did you find??

Answer: 11

After the general Q&A panel with our alumni, we were sent to a breakout room with our account teams with one alumnus so we could ask 
specific questions relevant to our own clients. This activity was a great chance for us to directly answer any concerns regarding our recent 
work. Overall, this workshop was a great opportunity for us to get advice and feedback from our successful alumni.

By: Helen Nguyen
February 24, 2021 was a valuable day for Bluestone Communications employees. Our alumni workshop brought together SCOM alumni to discuss 
the work our firm as being producing and give advice to students pursuing a career in PR. With years of working in 
the communication field, Kara Frank (Account Director at StrataComm, Class of '12), Sam D’Addario (Account Executive at Edelman, Class of '17), 
and Kendra Kojcsich (Vice President at Porter Novelli, Class of '05) have expanded our horizons with their experiential knowledge which 
can’t be learned in school. This workshop has opened not only the students’ perspective on their major but also many doors of opportunities for 
 their careers.

Tip 1: Every day will be different, so be prepared to constantly learn something new
Generally, working in the communications field contains a lot of meetings with clients, checking emails, keeping up with the news, editing social 
media posts and editorial calendars, etc. Therefore, you must be able to adapt to any environment as soon as possible. It is a double-sided field: 
Yes, there will be challenges but you will find joy within it.

 Tip 2: Maintain a good relationship not only with clients but also other teams in the firm
Connection is important. There would be no way to avoid conflict, but you need to work together and voice your opinion to bring out the best idea 
for your client. You cannot change people's behavior, but you can change the way you guide your clients and/or your team to do differently. This 
will be time for you to show off your interpersonal communication skill!

Tip 3: Keep improving your skills because “you don’t know what you don’t know”
According to our alumni, here are the most important skills that college students need to have to prepare them for the PR field. As a PR 
professional has to deal with different tasks, time management will help classify and manage them efficiently. Moreover, basic writing skill 
can be useful for drafting and blogging while critical thinking skill is a must to solve problems.
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- DELANEY CROWE

@bluestonecommunications

@bluestonecom@bluestone_comm

bluestonecommva.com

Follow Bluestone Communications
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https://www.bluestonecommva.com/
https://www.facebook.com/bluestonecommunications
https://www.instagram.com/bluestone_comm/?hl=en
https://twitter.com/bluestonecom



