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JMU’s Student-run Public Relations Firm

Meet Rosina: Our Spotlight Employee 
of the month

Leadership in the 
workplace

Bluestone In New 
York City

Lydia Erickson is an account 
executive at Bluestone 
Communications. In her 
article, she addresses what 
she has learned about being 
a leader.

Five members of Bluestone 
Communications traveled to 
the Big Apple at the end of 
January with JMU’s chapter of 
PRSSA. They visited multiple 
top PR agencies and caught 
up with Bluestone and JMU 
alumni.
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Meet JMU Alum
Blaine Lay
Blaine Lay is a brand 
experience manager at 
Joe Smith. He graduated 
from JMU in 2006 studying 
Economics and minoring in 
Communication Studies.

Rosina is the account executive for the Institute for Innovation 
in Health and Human Services account team. This is her sec-
ond semester with Bluestone and her second semester as an 
account executive. She was voted as our spotlight employee for 
February by her fellow employees because of her demonstration 
of leadership and dedication. Learn more about her achievement 
on page 4.
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Account Updates

The Matchbox account team is 
currently launching a monthly 
wellness email for Matchbox 
Realty to send to their clients, 
which will include recipes, 
local events, health and safety 
tips, and more. They are also 
beginning a photography contest 
for Matchbox residents that will 
allow them to take photos of their 
homes and apartments and win 
prizes. Also, they are working to 
launch a new campaign that will 
allow residents to give feedback 
about their properties and build 
beneficial relationships with 
Matchbox employees. 

The Bluestone Communications 
account has had a busy January 
and February. They leveraged 
special event planning expertise 
to assist Harrisonburg Little 
League with the execution of their 
First Pitch Information meeting. 
In regards to Bluestone projects, 
they updated our website and 
implemented new social media 
tactics. Maybe most excitingly, the 
team planned a visit to 300 Brand, 
our corporate sponsor located in 
Alexandria, VA. They had a great 
day learning more about their 
company and the public relations 
profession. 

The HLLA team just attended the 
Skills Evaluation, and got some 
great content for the website 
and Facebook page. They also 
lined up some interviews for 
the Spotlight Series! The team 
is currently working on getting 
a lot of stories and posts out 
on the HLLA socials to ensure 
that the parents stay involved. 
Also, they are preparing to have 
a very successful Opening Day 
and increase the number of 
registrations for this season!

Harrisonburg Little 
League Association

Matchbox Realty Bluestone
Communications

Institute for Innovation in 
Health and Human Services 
account team is helping IIHHS 
establish a unified identity and 
consistent branding. So far, 
they have created a style guide 
draft for IIHHS to use in all 
communications and publications. 

The team is currently working 
on primary research by putting 
together a focus group to 
determine how IIHHS’s services 
can best fit the needs of the 
Honors College students. Next 
up, social media calendar and 
counseling!

Institute for Innovation in Health and
Human Services

Bluestone Communications  |  2Issue No. 6  |  February 2019  



Account Updates
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For the Bridgewater Retirement 
Community (BRC), the team 
has created flyers to promote 
their Shrove Tuesday Pancake 
Breakfast. They are also 
brainstorming ideas for a new 
logo for the BRC Auxiliary 
program. Finally, they are in the 
progress of creating a Facebook 
event page to showcase all 
additional community connection 
opportunities that BRC employees 
participate in.

Last semester, the Bluestone 
account team created a logo 
for Broward Partnership’s 20th 
anniversary. This semester, they 
have new projects to tackle. So 
far, they have written a press 
release and designed a series 
of promotional materials with a 
‘20s theme. They look forward to 
pitching their gala coming up in 
May.

The Bluestone account team 
has also been working with Eliza 
Stucker, a graduate student at 
JMU, to create a logo for her 
personal fitness business.

Special Projects

Celebrating 20 Years of Partnership with the Community 300 Brand visit
On Monday, Feb. 25, 12 Bluestone employees visited 
Bluestone’s sponsor company, 300 Brand. Our day started 
with a bus ride up to Alexandria, Virginia where 300 Brand’s 
offices are located. Once in their office, a few employees 
gave us advice on resumes and interviewing. We then 
seperated into small groups and rotated through stations 
where we learned about the different parts of their company 
including event planning, creative, public relations/marketing 
and editorial. We enjoyed a delicious lunch at Don Taco and 
also participated in a creative marketing activity to pitch the 
different ways to use a taco. Lastly, we dropped by their 
second office, jumped on the bus and made our way home.

Thank you 300 Brand for hosting us! We all really  
enjoyed the experience of getting to know more about the 
company and the intermingling areas of public relations and 
marketing!



          

Year: Senior
Hometown: West Chester, PA
Majors: Communication Studies 
(concentration in public relations) 
Minor: Political Communication 
and Italian

What do you enjoy most about 
the field of public relations?

I love that PR is always relevant. 
I feel that PR practitioners get 
to insert themselves in a wide 
variety of different fields and 
businesses, which keeps us on 
our toes. I always crave a change 
of pace, and this is definitely the 
field for that, since you never 
know what will come up. There 
is no standard job description for 
PR and I think juggling different 
projects and clients helps sharpen 
skills and keep the creativity 
flowing. 

What do you enjoy most about 
Bluestone Communications?

I appreciate that clients, 
faculty and fellow peers all 
treat us Bluestone employees 
as professional adults. I am 
glad we have the privilege to 
conduct actual field work and 
to be recognized as credible. I 
think that given this reputation, 
we gain more confidence in our 
work and are able to succeed. 
Because of this, the collaboration 
within account teams is strong 
and we have a head start to 
understanding teamwork in the 
professional atmosphere. 

What skills of your own have 
you been able to strengthen 
throughout your time at 
Bluestone Communications?

I have always been pretty ner-
vous about public speaking and 
any other formal type of speak-
ing, such as interviews. Having 
the chance to serve as an AE for 
two semesters and consistently 
meet with clients has drastically 
changed the way I embrace pro-
fessional conversations. I have 
much more confidence in my pub-
lic speaking ability as well as just 
comfortably speaking with adults 
and authority figures. 

Spotlight Employee: Rosina 
Ferrante

What is your dream job? 

My dream job is a place 
where I can continue to grow 
professionally and have a good 
relationship with everyone around 
me. I want to be satisfied with 
my career but never too satisfied 
that I lack the motivation to keep 
moving up, to keep creating and 
to keep learning new things. I also 
would love to be comfortable in a 
job where I am accepted for who 
I am and hopefully get to include 
a few personal passions in my 
work. (Somewhere warm would 
be a nice touch too.)

Here are what others said 
about Rosina:

• “She is an incredible AE 
who keeps us positive and 
motivated no matter what. I 
thoroughly enjoy working with 
her and never worry about 
our team. She is dedicated, 
organized and a great leader.”

• “Rosina has been doing an 
awesome job keeping her 
team organized and driven 
and has stepped up as a 
decision-maker.”

• “Rosina has stepped up 
for two semesters and 
demonstrated leadership and 
growth!”

• “She has been an excellent 
AE and worked diligently to 
support the needs of IIHHS.”
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Leadership in the Workplace 
By Lydia Erikson, Account 
Executive, Matchbox

In the words of Napoleon Hill, 
“you cannot become successful 
without developing leadership 
in your chosen occupation.” 
Leadership is a quality that 
continues to be desired and 
respected in popular society 
and the workplace, and many 
professionals seek to exhibit and 
grow in these skills. Leaders are 
typically portrayed as the loudest 
people in the room, known by 
everyone and regularly recognized 
for their accomplishments. 
However, this is not what effective 
leadership looks like, and 
addressing these misconceptions 
is what makes a true, genuine, 
life-changing leader.

1. Leadership does not require a 
title.

Being a leader in the corporate 
world does not require a title, an 
executive level position, or your 
face prominently displayed on 
your company’s website. Leading 
others does not require that you 
are above others in the “company 
hierarchy.” Instead, leadership can 

be demonstrated by those in entry 
level positions, internships, and 
anyone who takes the initiative to 
learn and grow.

2. Leadership does not mean 
being the center of attention.

Leaders do not need to be the 
loudest person in the room to be 
heard. Effective leaders model 
action rather than merely catchy, 
attention-grabbing words. This 
practice of “quiet leadership” 
may not be the first thing fellow 
coworkers notice, but it instead 
will be what they remember, and 
will prove to have a lasting impact 
long after any speech has ended.

3. Leadership requires humility.

No matter an individual’s position 
in the workplace, we will all 
undoubtedly make mistakes. 
Instead of ignoring them, 
pretending they didn’t happen, 
or lashing out in criticism of 
someone else, effective leaders 
openly admit their mistakes. In 
the words of Henry Ford, “the 
only true mistake is the one from 
which we learn nothing.” One of 
the best ways to learn is openly 

admitting what we have done 
wrong to fellow coworkers and 
team members, and asking for 
their advice as well as examining 
yourself to determine how you can 
improve next time. Modeling this 
behavior will encourage others to 
do the same.

4. Leadership is created, not 
observed.

The concept of “natural-born 
leaders” overlooks the fact that 
leadership is a result of intentional 
hard work and deliberate growth. 
Although some may be more 
comfortable openly practicing it 
than others, it is never something 
that requires no action. The best 
leaders create opportunities to 
inspire others rather than just 
observing from afar. In this way, 
leadership has true meaning, and 
truly leaves an impact. The mantra 
of the true leader is this: “Devote 
yourself to loving others, devote 
yourself to the community around 
you, and devote yourself to 
creating something that gives you 
purpose and meaning” –Tuesdays 
with Morrie.
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Christian Heist, Research Director, 
HLLA

Several Bluestone Communication 
employees had the opportunity 
to travel to New York City on Jan. 
31 and Feb. 1 with the James 
Madison University chapter of 
PRSSA to make connections and 
build professional development 
skills with some of the leading 
public relations agencies 
and in-house public relations 
departments that can be found 
in the Big Apple. Over the course 
of the trip, our members met 
with Ketchum, FleishmanHillard, 
Crestron Electronics, Meltwater, 
Hunter PR and Freethink. Jena 
Wimsatt, Client Relations Director 
with the Institute for Innovation 
in Health and Human Services 
account, thought the trip was a 
great way to show students how 
many opportunities there are in 
New York. She believes it is a 
fantastic place to network, gain 
experience and meet career goals 
after college.

This was also an opportunity 
for the students to network with 
companies through recent JMU 
graduates. Leila Ostria, one of the 
founding members of Bluestone 
Communications that currently 
works at Freethink, presented 
on her job experiences at her 

company and their desire to 
publish the stories of innovators, 
entrepreneurs, and activists that 
are making a difference in society 
through new media. Additionally, 
former PRSSA executive member 
Jenna Schneider shared her 
experiences working with 
Creston, an innovative technology 
company, and explained how her 
time and experiences at JMU 
helped prepare and develop her 
for the professional world.
Some members have used their 
new connections as leads to 
potential career opportunities. 

Marcela Luna, Public Relations 
Director for the Bluestone 
Account, has already applied to 
Ketchum and Meltwater among 
others. Experiencing the company 
cultures first hand and deciding if 
they were good environmental fits 
were important factors in Luna’s 
decision to apply. After seeing 
how passionate 
everyone was 
about their work, 
she was motivated 
to want to be a 
part of that culture 
as well. She added 
that, “seeing real 
work and case 
studies changes 
the game and 
really helps define 

not only what career you want 
to pursue, but also what type of 
workplace and office culture you 
would thrive in.”

By the end of the trip, members 
had a better idea of all the 
opportunities that are available 
to them as well as what a day 
in the life of a public relations 
practitioner would look like. Key 
tips that professionals offered 
the students included following 
leading media outlets, finding 
trends in pop culture, mastering 
interpersonal communication 
and consistently practicing and 
improving writing skills. Despite 
the sub-zero temperature 
readings, it was a successful trip 
in which many connections were 
made and even more professional 
skills were acquired.

Bluestone CommunicatioNs IN NYC

Employee Poll: Are you keeping up with 
your New Year’s resolution?

Yes  No  Didn’t have one

40%
30%

30%
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Blaine Lay

Could you describe your career 
path?
 
I can. But one comment before 
I do: you can only describe your 
career path looking backwards. I 
don’t know where I’m going next. 
And to get where I am today, 
there was a lot of wrestling with 
what the heck I should do. The 
“path” isn’t linear, following a step 
by step, logical progression. My 
career path was more like me just 
wandering through the woods. 
That said, here’s a quick snapshot 
of my journey:
My first real job out of school: I 
worked at a non-profit through 
AmeriCorps working with folks 
coming out of incarceration, 
helping them to become healthy 
and self-sufficient. From there, 
I went to work in retail banking 
for a couple years. I quit my job 
at the bank and moved to a new 
city for a girl – and took an unpaid 
internship at a marketing firm (at 
28 years old). That eventually led 
to a job in brand strategy, which is 
the work I do today. I married the 
girl. And I have health insurance. 
Which is nice.
 
Could you describe your role as 
a brand experience manager at 
Joe Smith?
 
It’s left brain and right brain.

I get do “fuzzy” tasks like leading 
focus groups to uncover customer 
insights, crafting the purpose for 
a brand or writing copy. But I also 
do the more concrete tasks, like 
managing budgets and timelines. 
It’s part strategy, part project 
management.

What is your favorite memory 
from JMU?
 
Lots of good ones. Here are 
three 1) A Spring Break trip 
to Nicaragua that helped me 
better understand the needs of 
communities around the world 
2) The time my roomates locked 
Randy out of the house, wearing 
nothing but his underpants 
and snowboots 3) A roadtrip 
to Chattanooga in my mom’s 
oversized green van to see JMU 
win its first National Championship 
in football. I painted by body 
purple and wore a yellow foam 
cowboy hat for the event.

What is your advice to students 
preparing to graduate?
 
Be easy on yourself.
If you are both excited and 
terrified to graduate, then that’s 
totally fine. Up until this point, 
the next step has been clear–if 
you finish 10th grade, then you 
go on to 11th grade. When you 

graduate from college, there is 
not a clear next step. The next 
grade is no longer a thing. And 
that means you have all the 
opportunity in the world, which 
can be overwhelming. Don’t 
expect your first job to be amazing 
and wonderful. Think of it as a 
first step on your journey. Use it to 
learn what you like and what you 
don’t, where you have some skills 
and where you don’t. Think of 
your career journey as a series of 
a small experiments and use each 
experiment to learn more about 
yourself.

What is the number one skill 
that students entering the public 
relations field should have?
 
It’s less about a specific skill and 
more about a mindset. Be curious, 
flexible and persistent. Work to 
learn new concepts and new 
ways of working. Don’t be afraid 
to adjust course along the way. 
And be diligent. With the right 
orientation to what you do, you 
can acquire the skills you need to 
be successful.

After JMU...

Brand Experience Manager, Joe Smith
JMU Class of 2006
Blaine graduated from JMU in 2006. While at JMU, he majored in 
Economics and minored in Communication Studies. 
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